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The Visit Scotland advert campaign has
focused on #DornochMixandMatch. The
adverts have been automatically spread
out between Facebook and Instagram and
are placed on both feeds as well as on
stories and messenger.

The campaign has been run between
December 2021 and July 2022.

In total 43 adverts have been created
which have covered all 7 of the Mix and
Match sections (Food, Whisky, Heritage,
Adventure, Wellness, Christmas and
Hogmanay)

In the majority of the adverts, we have
used content from Lloydi and Fifi (plus 2
from the the Wee White Dug).

To the right and below are screenshots
from some of the adverts we have run
during the Visit Scotland campaign.
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KPI 'S CAMPAIGN TOTAL 
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We have been measuring the success of
the campaign against the following
markers;

- Reach
- Engagement
- Video Views
- Link Clicks

The campaign has surpassed each of the
targets for the KPIs above. 

We have mostly targeted people in
Scotland and Northern England who have
an interest in golf, adventure, whisky and
the Highlands. The age range has mostly
been set to between 20 and 65+ and
covered male and female.
For the first time we have tried using
Facebook's 'Smart Audience' feature and
this has worked well.

See below for the comparison between the
goal that was set for each marker and the
actual figure as of 27/7/22
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REACH ENGAGEMENT

LINK CLICKS VIDEO VIEWS

10,000 46,937 70,000 1,201,554

600,000 1,179,947 12,000 33,451


